
It is important that the appearance of the logo remains consistent. The logo should not be misinterpreted, modified or added to. No 
attempt should be made to alter the logo in any way. Its orientation, color and composition should remain as indicated in this 
document — there are no exceptions to this rule.

Logo misuse

Never rearrange the logo.

Never publish work or content with a 

pixelated logo. Make sure you are 

using the correct logo format for the 

specific content.

Do not distort or warp the logo in 
any way.

Do not change the color of
the sliders.

Do not rotate the logo.

Do not change the typeface, recreate 
or manipulate the wordmark and
the icon.

MOODAGENT

Follow these simple rules and you should be just fine.

Minimum size

The Moodagent logo should never 
be smaller than 90px in digital or 
40mm in print.

90 px

The Moodagent logotype should 
never be smaller than 100px in 
digital or 40mm in print.

100 px

Logotype

Logo

Our logo is a simple visualization of the mood sliders found inside the app.
Why? Because these sliders are connected to our USP. No other music streaming service 
can do what we do with our AI-driven algorithm. 

Primary logo + type

The Product logo is the colored version of the Primary logo. The colors is a simple 
visualization of the mood sliders found inside the app.

Product logo

Product logo + logotype

Horizontal Product logo

Product logo

The Moodagent logo is available in various sizes and formats. These can be downloaded here, and below you will 
find rules for how to use it. In some templates it is locked in position to prevent misuse. We also lock kerning and 
refined weight. The descriptions and samples below all help to make the logo recognizable and its use consistent.

Logo

Branding Guidelines

Logo

The logo size is scaled up too much. Even though 
it has great visiblity, it takes up too much space. 
The logo must never be bigger than the text.

The logo size is scaled down too much, making it 
hard to see, especially on smartphone or other 
smaller devices.

On a square image like this, the placement of 
the logo is centered. Its placed freely of any 
obstructions and sizing had been adjusted to not 
dominate the message above.

Here are a few visual examples on where we place the logo in relation to other design elements, distance from the edge of a 
graphic/page, etc. Also, never distort or warp the logo in any way. 

Placement & usage
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